Maintain your Segment Balance & Win HBL PSL Merchandize

Terms & Conditions for Maintain your Segment Balance & Win HBL PSL Merchandize

Campaign

10.

11.

These Terms and Conditions (“T&Cs”) shall apply to customers participating in the
Maintain Your Preferred Balance & Win a HBL PSL Merchandize Campaign (the
“Campaign”). By maintaining the required balance as per the Campaign mechanics, the
eligible customer (“Customer” or “You”) agrees to be bound by these T&Cs. This
Campaign is organized by Habib Bank Limited (“HBL”).

This Campaign is intended to incentivize HBL Preferred Segment Mobile App Registered
customers (only) to maintain or restore the required segment balance necessary to
maintain their Preferred status and its associated benefits. Customers who meet this
criterion during the Campaign Period will be eligible for entry into a lucky draw to win HBL
PSL Merchandize.

The Campaign shall be valid from 17" March to 10" April (the “Campaign Period”). HBL
reserves the right to amend the Campaign Period at its discretion.

The Campaign is open to existing HBL Preferred accountholders who are registered on
the Mobile App and reside in Pakistan. Only Customers with balances below the Preferred
threshold (provided in para 5 below) before the start of the campaign period shall be
eligible to participate in the Campaign.

To qualify for the lucky draw, customers must maintain the required Preferred segment
threshold by the end of the Campaign Period as per HBL’s system records. The applicable
minimum thresholds are PKR 500,000 for Current Accounts and PKR 750,000 for Savings
Accounts.

Eligible customers who meet the balance criteria by the end of the Campaign Period shall
gualify for a computerized lucky draw to be conducted after completion of the Campaign
Period.

Participation in the campaign does not guarantee retention of Preferred status unless
guarterly average balance criteria are independently met as per HBL's SOBC, Part V.

100 winners shall be selected through the lucky draw. Each winner shall receive 1 (one)
HBL PSL merchandize. Customers will not be having a choice over the reward.

HBL'’s decision regarding winner selection shall be final and binding. Winners will be
contacted through the officially registered contact details available in HBL’s records only.

HBL may use multiple modes of communication for the Campaign, including but not limited
to website, bank representative calls, push notifications, etc.

For any complaints, customers may lodge their concerns through the Contact Centre
helpline (111-111-425), at any HBL branch, or by visiting our website for a complete list of
available channels.


https://www.hbl.com/assets/documents/SOBC_January_to_June_2026_-_English_Web.pdf
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HBL reserves the right to discontinue the campaign at any time and/or may revise these
T&Cs at any time for any reason whatsoever by updating HBL's website i.e.,
https://www.hbl.com/hblmobile. It is advised that the customer should regularly check the
HBL website to stay updated for any change

Merchandize are non-transferable and cannot be exchanged for cash or any other reward
with HBL.

Customers whose accounts are closed, blocked, dormant, blacklisted, or under
investigation at any time during or after the campaign period shall be disqualified.

In the event a winning customer cannot be reached after three attempts, HBL reserves
the right to cancel the issuance of the merchandize to said customer. If contact is
established with the customer within three attempts, the customer will be communicated
about their win along with the branch they are supposed to collect the merchandize from.
The winning customer will be given a period of three (3) working days to collect the
merchandize after contact is established. Failure to do so will result in cancellation of the
prize.

Employees of HBL are not eligible to participate in this campaign.

Customers maintaining only a credit card relationship (without a deposit account) are not
eligible to participate in this campaign.

Roshan Digital Account and FCY-only account holders are not eligible to participate in this
campaign unless they also maintain a qualifying local PKR account under the Preferred
Segment.

These T&Cs constitute the entire agreement between the customer and HBL in relation to
this campaign.

If any provision of these T&Cs is declared invalid, illegal, or unenforceable, the remaining
provisions shall remain in full force and effect.

These T&Cs shall be governed by the laws of Pakistan, and any disputes shall be subject
to the exclusive jurisdiction of the courts in Karachi, Pakistan.
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